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BACKGROUND 
 
Harcourt Assessment Inc., the world’s premier assessment publisher, 
needed a professional partner to conduct independent scientific research 
regarding customer satisfaction, usability, and efficiency of its Stanford 
Learning First web application.  Perceptive Sciences was selected to lead 
the research and provide findings and recommendations to Harcourt 
Assessment Inc.  

After reviewing the product, the Perceptive team believed the best way to 
address these issues was through End User Testing with representative users of 
the product.   Perceptive’s professionals then designed a rigorous scientific 
study that would provide both quantitative and qualitative data about users’ 
experiences with the product.   

 
 
USER-CENTERED APPROACH  
 
To obtain accurate data for the study, it was critical to have a correct sample 
of the representative users for the application.  Users representing a sample of 
both teachers and clerical workers teaching grades 3rd-8th were recruited and 
then individually tested carrying out scanning and scoring tasks on the 
application.  Three local school districts were represented in this sample, and 
the number of years of experience ranged from one to 13 years.  All but one 
participant reported having at least some computer and Internet experience.   
 
The teachers and clerical personnel performed tasks such as: validating 
score sheets, correcting any errors detected during scanning, and scoring 
open-ended tests completed online.  During these tasks, Perceptive 
Sciences researchers recorded both quantitative and qualitative data on 
success factors, and noted any additional issues that appeared during 
testing.   
 
These extensive tests and questionnaires revealed the strengths and 
weaknesses of the product as seen through the eyes of the user.  
Perceptive Sciences found that participants liked the idea of being able to 
scan test answer sheets into the Stanford Learning First application 
because it allowed them to retain a permanent electronic record of the 
answer sheets.  
 
However, testing also uncovered some critical usability issues that would 
prevent teachers and clerical workers from being able to successfully use 
the Stanford Learning First application.  Without testing, these critical 
issues would have remained unknown before being widely released to 
school districts throughout the nation.  The Perceptive team was able to 
provide usability and design recommendations to address those and other 
minor issues revealed through testing. 
 

Continued on next page

Harcourt is the world’s 

premier assessment publisher 

with a legacy of more than 80 

years of product and technical 

innovation. 

User testing uncovered critical 

usability issues.  



CASE STUDY:  HARCOURT ASSESSMENT INC. 
(Continued) 

Perceptive Sciences Corporation | 7000 N. Mopac, Suite 150 | Austin TX 78731 | 512.474.0004 | www.PerceptiveSciences.com 

 
 
OUTCOME 

 
Both teachers and clerical personnel expressed excitement at the 
availability of new technology like the Stanford Learning First application 
to help them achieve academic goals for their students.   
 
June Wilson, the Harcourt Assessments project lead noted, “The study was 
a great success from the standpoint of alerting our team that the current 
functionality just wasn’t user-friendly.”  As a result, Harcourt Assessments 
plans to spread the implementation of recommendations over the next two 
release dates.  Harcourt Assessments is leading the way for future 
innovations in the collaboration of education and technology, and is 
focused on providing technology that is both effective and usable.   
 
 
ABOUT HARCOURT ASSESSMENT INC. 

 
Harcourt Assessment is the new name for the organization that combines 
the rich heritage and broad product lines of two highly respected leaders 
in the assessment industry – The Psychological Corporation and Harcourt 
Educational Measurement.  Harcourt Assessment develops and distributes 
tests and related products for professionals in psychology, health, 
business, general education, bilingual education, special education, and 
other areas serving people of all ages and cultures.  Harcourt Assessment is 
committed to meeting the diverse needs of its customers through their 
people, service, innovation, and technology.  The company is dedicated to 
the pursuit of professional excellence, leadership, and growth through 
acquisition, development, publication, and the maintenance of quality 
assessment tools in order to anticipate and meet the needs of its 
customers. 
Website: HarcourtAssessment.com 
 

 
For more information about behavioral market research, user-centered 

design, and usability testing of enterprise software, consumer or business 
electronics, or corporate and e-commerce websites, please contact us at 

(512) 474-0004, or by e-mail at info@PerceptiveSciences.com. 
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